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FROM THE EDITOR

by Lin Johnson

New Year, New Focus

W

elcome to the refocused
Christian Communicator.
For the past 17 years, this
magazine was targeted to beginning
and intermediate writers, although
people more advanced in their careers
still read it. But with the demise of
Advanced Christian Writer, also published by American Christian Writers,
we’re broadening the focus to include
writers and speakers at every level.

Dr. Dennis E. Hensley’s column in
the newsletter, “Pro to Pro,” replaces
his “The Write Focus” column. We’re
also adding articles on the business side
of writing, book marketing, and growing a freelance career, including Cheri
Cowell’s new marketing column.
No matter where you are in your
writing career, you’ll find specific help
and advice each month to improve
your craft, find markets for your writ-

ing, market your message and yourself, and grow your freelance career.
It’s one more tool to help you take your
words to the world.
__________________________________
Lin Johnson is managing editor of Christian Communicator.

ACW Mentoring Retreat Weekend
Turns Unknown Writers Into Published Authors
“I spent two days at the ACW retreat, and within one year I had placed
in the top ten finalists for the Tyndale House nonfiction book contest.
And I landed an agent.”
—Patty Mason
“After attending the ACW retreat weekend, I won a $5,000 national writing
contest; and my children’s book was published by Simon & Schuster, with 1.5
million copies in print.”
—Shellie Braeuner

You, too, can find publishing success. Come and sit under the personal training of editors,
agents, and well-published writers. Valuable handout materials … private consultations with
your mentor … personal editing of your manuscript … feedback from other writers in your
group … lectures on writing and marketing.
March 27-28, Nashville, Tenn.; April 10-11, Dallas, Texas; June 12-13, Grand Rapids, Mich.
July 10-11, Atlanta, Ga.; August 7-8, Minneapolis, Minn.; September 11-12, Phoenix, Ariz.;
November 20-21—Orlando, Fla.
A limited number of scholarships may be available.
Call 800-21-WRITE to register now!
ACWriters.com
2
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MARKETING

MARKETING by Joyce K. Ellis

by Laura S. Koenig

Making Connections:
Should I Hire a Publicist?

Y

ou slide into your car and turn
the key with only one thing on
your mind: coffee. You envision
the most direct route to your favorite
coffee shop. You know how to maneuver through town while intentionally
avoiding any delays.
Once you arrive at the place that
holds your afternoon shot of energy,
you know exactly which barista to talk
to. This person knows how to make
your favorite drink exactly how you
like it and will give you a little extra
whipped cream. As you savor every
sip, you know one thing is true: It is all
about directions and connections.
For writers, this coffee is like our
next book. We envision the book reaching a massive audience. We want to
promote our work to a large crowd
while building a group of faithful followers. However, unlike knowing the
route to the coffee shop and communicating with the right barista, we do not
typically have the directions or connections to promote our books effectively.
Good news! Independent publicists
rely on a career’s worth of connections
to help us market our books to wider
audiences.

Services Offered
Independent publicists help writers
make connections. In a guest blog post
“Why You Need a Publicist,” Audra
Jennings, publicity manager at Litfuse
Publicity Group wrote, “The most important aspect of having a publicist is
their relationships with media. Every
publicist in the industry has spent years
building their media lists and develop-

ing connections with radio hosts, TV
producers, magazines, writers and online editors.”
Publicists also offer blog tours that
last from two to three weeks. Through
their networks, they hire bloggers to
review a book and promote it on their
social-media sites. This publicity can
help a writer form a solid group of followers.
Along with media connections,
LeAnn Hamby, director of publicity
for Glass Road Media, provides a second reason for hiring a publicist:
“Many authors are uncomfortable
with self-promotion. When they hire a
publicist, the publicist does all the
bragging.” Publicists make authors
look good. Creating press releases, biographies, and pitches is easier because they are not afraid to hype their
clients.
Independent publicists spend time
creating marketing plans and kits, so
writers can continue to do what they
do best: write. Publicists also create a
solid group of followers who will be
looking for an author’s next book. Not
only will the most recent book be marketed, but future books will benefit
from strong audience loyalty.
Along with more time and more followers, independent publicists can
give a lot of individual attention to
their clients, building personalized
strategies to fit each author’s needs.

Basic Timeline
If you want to hire an independent
publicist for your next book, talk to
several as early as six months before
the book’s release date. This time frame
will give a publicist plenty of time to
organize traditional publicity (radio,
TV, magazines) and blog tours.
Even though certain publicists
might not need this much time,
Jennings said that it is “better to be too
early than too late.”

Writers’ Experiences
As independent publicists market their
services, author Arthur Powers realizes the benefits of hiring one. “Like
many writers, I have a full-time job,
family, and community commitments.
When I have time, I like to be able to
write rather than market my books.”
Along with the positive contributions of independent publicists, writers sometimes find negative aspects
mixed in with the benefits. With every
service there is a price, and hiring an
independent publicist is another item
to add to the budget.
Author and speaker Cecil Murphey
shared his experience while researching and interviewing several publicists.
“They showed little difference in what
they did, but the price range shocked
me. The cheapest was $500 a month for
six months, and the highest was $2,000
a month for six months.”

Independent pub
licists rely on a career’
orth of connections
publicists
career’ss w
worth
to help us market our books to wider audiences.
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Along with varying prices, some
writers have not received the quality
of services they paid for. They discovered the publicist had limited connections, preventing services from having
any real impact on their book sales.
Even in the possibility of negative
outcomes, writer and speaker Kathi
Macias still recommends hiring an independent publicist. But “I would advise shopping around first. A glitzy
website doesn’t necessarily mean a
successful publicist. Ask your peers
and get recommendations before
spending your limited advertising and
marketing dollars.”

Your Decision
Knowing how to maneuver your way
around the complex network of publicity is a different situation than knowing how to get to your favorite coffee
shop and which barista to talk to. But
it might be time to give up the wheel
and let an independent publicist direct

and connect you. Certainly, it is worth
taking time to research the pros and
cons.
And who knows, as your independent publicist works out a strategy,
maybe you can enjoy your favorite coffee … and start on your next book.
________________________________________
Laura Koenig has written for WBCL radio, The Aboite Independent, and
Church Libraries.

If it is a distinction to have written a
good book, it is also a disgrace to have
written a bad one.
—Christian Nestell Bovee

For Your Refrigerator
by Sandy Mayle
A poem, Lord,
for Your refrigerator—
childish scratchings
on divine display
(not thrown away!) …
At evening when I’m
finally Home I’ll joy to see
Your undeserved delight in me
and in small wordings
You have not despised
but counted worthy,
by Your grace,
and prized.

If you don’t have the time to read, you
don’t have the time or the tools to write.
—Stephen King

Get published . . . Write Now!
Write Now! Publications is the source for books
on Christian writing and speaking.
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Book Proposals
That Sell
by W. Terry Whalin
Regular $14.00
Our price $10.50

A Complete Guide to
Writing for Publication
edited by Susan Osborn
Regular $15.00
Our price $9.00

Just Write!
by Susan Osborn
Regular $12.00
Our price $7.20

Write His Answer
by Marlene Bagnull
Regular $14.00
Our price $10.50
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How to Write & Sell
a Christian Novel
by Gilbert Morris
Regular $12.00
Our price $7.20

You Can Market Your Book
by Carmen Leal
Regular $16.00
Our price $12.75

An Introduction to
Christian Writing
by Ethel Herr
Regular $17.00
Our price $12.75

Visit our Web site at
WriteNowPublications.com

PRO TO PRO

by Dr. Dennis E. Hensley

Negotiating
for Better Payments

I

n 1969, when I entered Christian
freelance writing, I was paid half a
penny per word for short stories
and articles that ran in Sunday school
take-home papers and monthly denominational magazines.
I remember once spending an entire
Saturday and then four more hours on
Sunday afternoon writing a 1,200-word
feature, on assignment, and getting a
check for six bucks. Seeing my byline
in print was exhilarating. Trying to
make a living that way was impossible.
And if article payments were pathetic, book contracts were even worse.
Some Christian publishers were paying as little as a $250 advance on contracts that paid three percent royalties.
We writers were told that because
this was “a ministry,” we shouldn’t
expect the kind of payments general
publishers were doling out. Whenever
I mentioned that the Bible said the
workman was worthy of his hire, I was
told, “Yes, and this is what we feel you
are worth.”
This was abuse, pure and simple. It
led to an eventual author revolt that
gave way to the rise of literary agents
now prevalent in Christian publishing,
as well as strong competition among
major periodicals for the works of leading writers. Unfortunately, the problem
of proper author compensation has not
been resolved.

Keep Things in Perspective
Part of the problem is due to supply
and demand. Thousands of novice
writers are willing to sell their talents
and services short for a chance to break

into print. Their logic is, “Yeah, I’m
taking it on the chin now. But once I
get established, I’ll be able to earn
higher fees.”
That attitude perpetuates the problem because as they try to rise to new
payment levels, they are replaced by
other beginners willing to work for low
wages.
Another factor is that many Christian periodicals have no desire to turn
a large profit. Unlike general publications that strive to pull in massive
amounts of cash flow from subscriptions and advertising, Christian publications have a mission of sharing
God’s Word, providing inspiration for
and teaching to fellow believers and
leading the lost to Christ.
Many exist on shoestring budgets
and produce fine materials thanks to
self-sacrificing staff workers and dedicated contributing writers. I understand that situation and admire it.
On the other hand, during the past
20 years, Christian publishing has become just as much a behemoth as general publishing. Books like The Prayer
of Jabez, Left Behind, The Shack, The Five
Love Languages, This Present Darkness,
and The Purpose-Driven Life selling millions of copies proves the market for
Christian writing is vast and the compensation for Christian writers should
be equitable to general writers.

Negotiate a Better Deal
So, how do you go about negotiating a
better deal for article assignments or
book contracts if you are not represented by a literary agent? It begins by
going into any arrangement hoping to
find a win-win outcome. Good relationships are not established by bullying, coercing, or strong-arming. Neither will deception, trickery, or deceit
create a long-term bond.
If both parties attempt to be
empathetic to each other’s needs, a
level of trust can be established that can
carry through to additional working
arrangements. During negotiation, it’s
important for each party to understand
the needs, limitations, and expectations
of the other party. Only then can specific deals turn out satisfactorily. A
bonus is that the door will remain open
for future assignments and deals.
When approached to take on a writing assignment, it is wise to thank the
hiring party but ask for some time to
consider your needs. For example,
people have come to me and said, “Our
hospital (or social club or private
school or mission organization) wants
to self-publish a book about our 50year history. It will be given as a premium to those who are faithful donors
to our work. We have earmarked $___
as payment. Would you be interested
in accepting this assignment from us?”

When approached to take on a writing assignment, it is wise
or some time to consider
to thank the hiring party b
ut ask ffor
but
your needs.
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At that point I need to determine the
hours of research. Will I be given access to files, records, photos, and archival materials? Or will I need to
spend many weeks conducting interviews with key people and poring over
materials in libraries? Also, how long
do they want this book to be: a simple,
75-page overview they can print as a
folder with a plastic cover or a 300page, in-depth history published as a
trade paperback?
Having calculated the hours required to do the job, possible travel
expenses (mileage, meals, overnight
lodging), and the materials required (a
full hard-copy printout of the manuscript or a flash drive containing the
manuscript file), I can come back and
say whether the organization’s budget
is realistic or too low.
If the organization cannot increase
the budget to meet your needs, maybe
you can negotiate optional arrangements. For example, not long ago I was
hired to write a book on the history of
a hospital in Michigan that has trained
missionary physicians for 50 years.
When going on-site for interviews
or research, the hospital provided free
lodging for me in a dorm used by doctors home on leave or back for additional training. I was allowed to eat free
in the hospital’s cafeteria. Additionally,
the hospital assigned one of its secretaries to transcribe my tape recordings
for me. We were able to cut expenses
and meet both of our financial needs.

project was about academia. When I
shared with her that I hold a Ph.D. in
English, she was stunned. She hadn’t
known that. Suddenly, her tone and
attitude changed, and we closed a deal.
Often, it’s knowing what is important
to the other party that leads to securing a contract.
I suggest using the word we when
negotiating. If you say, “Can we look
again at the expenses involved here?”
or “Can we find ways to reframe the
project to make it cost effective?” you
will be engaging the other party to
partner with you in finding ways to
reach an agreement.
However, at times you may need to
say, “With other offers I now have
pending ….” or “Considering the fact
that I gave you a discount on my last
writing assignment …..” Remarks like
these use subtlety to make the point

that you can walk away from this deal
if it proves to be too costly for you to
take on.

Speak Up
Writers need ready sources of income,
so it is wise to keep existing clients
happy. However, factors such as inflation, years of experience, and costs related to assignments justify asking for
improved wages now and then. Don’t
be afraid to make your needs known.
Just do it with tact.
___________________________________________
Dr. Dennis E. Hensley has been a distinguished visiting professor at Moody Bible
Institute, Oxford University, York St John
University, and Regent University. He is
the author of more than 50 books, including Jesus in the 9 to 5.

Couch Words Carefully
When discussing cost issues, it’s important not to say anything that could
be interpreted as defensive or aggressive. Be sincere, genuine, and transparent about your needs and also try to
figure out what may be behind the requests or parameters of the other person. For instance, I once was in an unpleasant negotiation with a person
assigned to hire a writer to prepare a
prospectus for the launch of a private
school.
This person considered me to be a
“commercial writer.” When I asked
what she meant by that, she said it was
obvious I had a track record of writing
for newspapers and magazines; but her
6
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BE A MENTORING SPONSOR
If God has blessed you and your writing ministry,
consider giving back by sponsoring new, struggling writers—
and investing in God’s Kingdom by multiplying words that can
change lives.
$3500 will fully sponsor a table of seven students at one of
our seven annual Mentoring Retreats. (Or sponsor one or more
writers at $500 each.)
Contact Reg at: RegAForder@aol.com
American Christian Writers, www.ACWriters.com

EDITOR INTERVIEW

by Tedd Williamson

New Writer Advocate

C

indy Sproles had an innate belief all her life that she was
meant to be a writer. A love of
stories, books, plays, and movies had
always been in her, not only to look at
or read but one day to create.
Today, that dream is fulfilled, not
only for Cindy but also for dozens of
writers she discovers, mentors, and
helps get published.
Cindy serves as executive editor for
Christian Devotions and as an acquisitions editor for SonRise Books, an imprint of Lighthouse Publishing of the
Carolinas.

Writer
“I don’t think one day I suddenly became a writer,” said Cindy. “No, that
identity was always within me. I just
needed to accept it and pursue it. When
I entered my 40s, I decided it was time
to stop dreaming of writing and actually start doing it. So I registered to attend a writers conference, I took lots of
notes, and I dove in. It was so exciting
and rewarding, I knew I’d made the
right decision.”
She began with small projects that
led to more expansive opportunities.
She started to write, submit, and sell
individual devotions. This led to publisher and writer Eddie Jones becoming her collaborator for a project called
He Said, She Said Devotions. That, in
turn, led to employment with Jones’s
Lighthouse Publishing group, as well
as the publication of four books of devotions, with a fifth in development.
“I believe in seizing opportunities
and proving yourself worthy,” Cindy
explained. “Even today I maintain a
strict writing regimen. I’m up every
day at 5:00 A.M. to do my personal writing, so I can devote the rest of my work-

ing day to evaluating queries, editing
manuscripts, coaching writers, and
preparing our publications.
“Sure, it’s hard work that requires
dedication, but it’s a labor of love for
me. Every day provides new creative
challenges.”

Editor and Publisher
Part of her mission as an editor and
publisher is to discover and nurture
talent. “Beginning writers have ideas,
wise thoughts, and natural skills; but
they know little about how the realm
of publishing works. Also, their writing often lacks form and discipline.
That’s where I can be of most value. I
provide hands-on critique work, professional guidance, and individual encouragement.”
The major upheaval in publishing
makes Cindy feel that new writers
need mentors more than ever. “During the days of traditional publishing,
writers worked closely with their editors, coming up with writing ideas,
developing manuscripts, and promoting finished products.
“However, today novice writers too
frequently jump right into self-publishing or print-on-demand venues only
to discover they have not produced a
quality product. And they know nothing about honing their writing skills or
enhancing their writer’s visibility.
“I want to help them avoid that disappointment by bringing them along
in positive, progressive ways. In the

Cindy Sproles
Executive editor, Christian Devotions
end, they are better writers; and readers are blessed by better articles and
books.”
Although self-publishing and online
publications have broadened the scope
of modern publishing, Cindy insists
that the old values still count. “Writers are not going to impress editors if
they lack storytelling skills. Writers
need craftsmanship, polish, and experience. That’s as it has always been.
Readers won’t buy poorly written ebooks any more than they’ll buy poorly
written print-bound books. Quality is
still vital.”

Career-Launcher
Cindy sees herself as providing a
springboard for new writers to launch
their careers. “At Christian Devotions
I am open to looking at material by

Christian De
votions Ministries
Dev
x 6494, Kingsp
ort, TN 37663
P.O. Bo
Box
Kingsport,
votions@christiande
votions.us
www.christiande
.christiandev
dev
otions@christiandev
www
.christiande
votions.us; de
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unknown writers. I help them sharpen
their writing skills, and I often provide
their first chance at getting published.
“Many times this helps open doors
for these writers to become published
in larger-circulation periodicals or even
land book contracts. I’m as happy to
see them move up as they are. It’s all
for the Kingdom, right?”
To underscore her openness to new
writers, Cindy noted that she does not
assign established writers to write for
her. “Our websites and books are totally written by freelancers who send
us their manuscripts. If anyone is looking to get a fair shake at getting published, that person can’t go wrong by
approaching our publications.”

Advocate for Devotions
When asked why she is such a strong
advocate of writing and publishing
devotions, Cindy has many answers.
“First, let’s face it. If you can tell a story,
teach a lesson, and share Bible knowledge in fewer than 200 words, you’ve
proven you are a disciplined writer,”
she said, then chuckled.
“Second, it’s a marvelous ministry.
Some people are so busy the only Jesustalk they get all day is a brief devotion
they read during lunch hour or a few
minutes before dropping off to sleep.
We meet that need for them.
“Additionally, devotions cross all
boundaries. They are not YA only or
geared only for senior citizens or targeted only for Americans. Good devotions focus, instead, on universal
themes of love, forgiveness, loyalty,
prayer, healing, worship, community,
and spirituality. Devotions truly are
mass market.”
And how does Cindy insure she is
attuned to this mass market? “When I
teach at writers conferences, I do as
much listening to the concerns of the
audience as I do teaching. I also maintain countless contacts via Twitter and
Facebook, observing the needs, wishes,
concerns, and desires of people of all
ages and backgrounds.”

Advocate for the Best
Although optimistic about her editing
ministry, Cindy, by necessity, must
also deal in realities. “My job requires
8
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me to sift through literally thousands
of devotions each year. If I see something with potential, I don’t mind fixing some mechanical writing errors or
altering the structure of a sentence or
two.
“However, I can tell immediately
when someone has just thrown together random thoughts and tried to
pass the manuscript off as quality writing. There is no heart or soul in that. It
shows no respect for the discipline of
writing. It gets rejected.
“I work for the Lord, and I won’t
give Him second best.”
_________________________________________
Tedd Williamson has written for WBCL
radio, The Aboite Independent, Church
Libraries, and Christian Communicator.

TAKe ACW
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For writers who want to learn
but are short
on time or money

Each Minicourse Includes:
• 6 teaching CDs or tapes
• Attractive CD/tape album
• 55-60 exam questions
• Free exam grading
All for only $49 per course!
21 courses on novels, nonfiction
books, articles, devotionals,
scriptwriting, songwriting,
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self-publishing, and more.
Call or email
for a free brochure today.
American Christian Writers
800-21-WRITE,
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ACWriters.com
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CHRISTIAN
WRITING
Complete Three-Year
(36 lessons)

CORRESPONDENCE
COURSE
Each lesson contains three
teaching CDs or cassettes
and exams for grading, then
a diploma at completion.
Instructors include
editors with Tyndale
House, Bethany House,
Crossway Books,
Focus on the Family,
Cook Communications,
Guideposts, Rainbow
Books, Pentecostal
Evangel, Shaw,
Decision, Augsburg, The
Upper Room, Broadman &
Holman, Charisma,
Revell, Scripture Press,
Bethel Publishing,
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Nashville, TN 37222
800-21-WRITE

MARKETS

by Tony P. Martinez & Alison P. Martinez

Writing for the Trades

W

ould you like a prompt answer to every query you
write? Especially if the answer is yes?
Would you like to see your byline
appear regularly? Could you get used
to a steady stream of checks in the mail?
If you answer yes, consider writing
for trade publications. We know firsthand that trade markets have room for
disciplined writers.

Understanding the Trades
A trade publication is a magazine,
newspaper, or website targeting readers who work in a given trade, profession, or industry. It brings them viewpoints and specialized information
they need to do their work well.
Trade publications are not to be confused with scholarly journals. Journals
publish research papers written by
university and corporate researchers,
and they don’t pay the authors.
Trade publications also differ from
consumer magazines written for nonprofessionals interested in the same
subjects. For example, on the subject of
higher education, consumer magazines
aim at high-school students, their parents, college students, and college
alumni. But trade publications in
higher education serve college faculty
and administrators.
Trade editors want to work with reliable, knowledgeable writers. They
don’t seek variety for its own sake. If
you meet their needs month in, month
out, year in, year out, you’ll get steady
work at good pay.
As trade writers, we know our readers have more experience in the field
than we do, so it’s a challenge to bring
them new facts and ideas.
We remind ourselves that it’s not

our own accomplishments and insights that we’re reporting. Rather, it’s
our job to present the efforts and ideas
of those working in the field in a way
that is pleasant for their colleagues to
read and easy to understand. We’re
helping practitioners help one another
by sharing experiences, ideas, and best
practices.
Readers benefit, and so do the
people we write about. Interviews help
people think about their daily endeavors in new ways. Being in the magazine validates and encourages them.
Interviews give us the privilege of
talking in-depth with distinguished
people whom we’d never meet otherwise. These men and women explain
the struggles that led to their accomplishments and the difficulties they’ve
overcome. They share their views of
the future. In half an hour on the
phone, we get to know these hardworking, idealistic people well.
A couple of years ago we interviewed a community-college president
for an article honoring the institution
on its 30th birthday. This winter we
called her again about another story
and were touched by her warm response. “I’m glad to hear your voice,”
she told Alison. “It’s the voice of a
friend.”

Breaking Into the Trades
To get started writing for trade publications, follow these three steps.

1. Choose
Pick an industry or field of endeavor
where you feel comfortable. You don’t
have to be an expert. Maybe you have
family members in the field, or you’ve
held a job that gave you some background knowledge.

To identify publications in the field,
check Writer’s Market first. Also Google
trade associations and find their publications on their websites. Read writers guidelines.

2. Contact
When you find a publication that could
be a good fit, email the editor. Make
your first contact professional because
you may find yourself in contact with
him or her directly, as trade editors
often read the publication’s email
themselves.
Identify yourself as a writer, mentioning credentials and providing clips,
and express interest in the publication.
Suggest a story idea if you have one,
but that’s optional; trade editors primarily come up with their own assignment ideas.
3. Research
Once you land an assignment, get to
work on the background research right
away. Always learn as much as you
can about the subject and have some
questions prepared before you call
to schedule an interview.
Your interviewees are professionals,
not publicity seekers, and it may take
time before they can fit you into their
schedules. But if they’re ready to talk
when you first call, you’d better be
ready also.

Reaping Benefits
Trades provide a wealth of opportunities to collect bylines and checks, as
well as knowledge about a variety of
topics you can use in other manuscripts.
You, too, may want to hone your interview skills and write regularly for
continued on page 10
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Q&A

by Sally E. Stuart

Write Answers
Q. What does it mean if an editor asks
you to write an article “on speculation?”
A. On spec simply means the editor
is interested enough in the topic to take
a look at your article but not interested
enough to commit to buying it. In most
cases, if you get a go-ahead from the
editor when you submit a query, it will
be on speculation. In some cases, even
if the editor contacts you to write a
manuscript, he can also indicate it’s on
speculation. That way the risk is all
yours.
Some writers refuse to write on spec,
but doing so is your choice. Typically,
if you are a new writer, you would accept those assignments even without
the guarantee, in hopes of developing
a good relationship with those editors.
Even if an editor gives you a firm
assignment, he can always reject the
final article. If that is the case, some
editors compensate writers by paying
a kill fee. That means they will be paid
to “kill” the article.
This fee ranges anywhere from 25
to 100 percent of what they would have
been paid if the article had been accepted. If you have a contract with the
editor concerning an article, it may
make reference to the amount of the
kill fee, if it comes to that.
Q. After getting a go-ahead from an
editor to submit an article, how soon
will the editor expect to receive it?
A. Actually, if the go-ahead comes
as a result of a query, that query should

have indicated whether or not the article was finished or how long it would
take you to complete it. If you gave no
such estimate, then the time will depend on the type of article.
If it deals with a timely subject, the
turnaround time will be fairly short
because it needs to get published while
the topic is still hot. If it is an article
that requires a lot of research or a number of interviews, the editor will understand that it will take longer than a
typical article.
If the editor needs it by a certain
time or for a specific issue, she will tell
you. If the editor provides a contract,
it will likely include a deadline. If so,
be sure you meet it; or it’s possible that
article will never be published.
If no deadline has been given, you
can give the editor an estimate of your
completion time and ask if that is acceptable. Be sure not to agree to a deadline you know you can’t realistically
meet.
Q. Recently, I heard someone talking
about “baby puppies” in relationship
to writing—and how we shouldn’t
use them. I have no idea what they
are. Can you enlighten me?
A. “Baby puppies” refers to the use
of two words that say the same thing.
The official name is tautology. Since a
puppy by definition is a baby, the word
baby is not necessary.
A few other examples are annual
birthday, blended together, cancel out,
cash money, broken shards, close prox-
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imity, correspond back and forth, dead
corpse, equal to one another, filled to
capacity, free gift, kneel down, revert
back, true facts, written down, and totally abolished.
As you edit your work to catch any
such baby puppies, start a list of them
that you find in your writing or in the
writing of others to help you be aware
of them.
____________________________________________
Sally Stuart has been writing for more than
40 years and produced the Christian Writers’ Market Guide for 26 years.
Send your questions on any writingrelated topic to stuartcwmg@aol.com, indicating they are for this column.

Trades
continued from page 9
trade publications. In six years, we sold
134 articles to higher-education publications.
Even without Christian content, you
can have a positive impact on people.
For example, we cherish letters from
college presidents we’ve interviewed
who wrote, “You captured who we are
and what we believe,” “Thank you for
capturing the genuine spirit of [our college],” and “You are making a true
contribution.”
___________________________________
Alison P. Martinez and her late husband,
Tony, have published more than 160 articles in Christian and trade publications,
including Progressive Engineer, Minority Nurse, and The Hispanic Outlook
in Higher Education Magazine.

MARKETING

by Jerry B. Jenkins

Write Markets

L

ibraries in Australia are testing
whether they may become the
next place for people to buy
books. According to Books+Publishing,
the Australian Library and Information
Association (ALIA), Australian Booksellers Association, and Public Library
Services planned a limited trial for
“buy it now” buttons in library catalogs. Based on the test, they may launch
the program nationally.
“If a library user finds that the book
they want to borrow is on a wait list, or
they come across a book they want to
own on the library catalogue, they can
click on ‘buy it now’ and they will be
given options to buy the print or e-book
from a choice of physical and online
Australian retailers with price and
availability information.”
The sponsoring groups consulted
bookstores and “will be talking to the
Australian Publishers Association, elending software providers, library
management systems vendors, pointof-sale providers and their members.”
“We hope that the ‘buy it now’ button will deliver real benefits to users
and revenue to authors, publishers,
booksellers, and libraries,” said ALIA
CEO Sue McKerracher.
“Nearly all Australian public libraries now lend e-books, up from 69 percent a year ago to 97 percent in 2014,”
McKerracher said. “Imagine you are a
keen reader. You like the convenience
of e-books but you also like hard copy
books. You buy books and use your
local library.
“You can go online to the library
website and browse the e-book catalogue. There’s a title that catches your
eye. You click to download, but someone has already borrowed it and you’ll
have to wait a couple of weeks. But if

you had a ‘buy it now’ button, you
wouldn’t have to wait.’
Offering such a choice seems a winning proposition for publishers, retailers, readers, and authors.

Market Changes
Page numbers following listings refer
to The Christian Writer’s Market Guide
2014.
Email additions or corrections to the
guide and market news to market
guide@Christian WritersGuild.com.

New Markets
Books
• New Growth Press entered into a
publishing partnership with GRACE
(Godly Response to Abuse in the
Christian Environment). GRACE will
be “working with New Growth Press
in developing and publishing resources that will transform our faith
communities into the safest places for
children and those who have suffered
from abuse,” said founder Basyle
“Boz” Tchividjian.
• Xulon Press launched a new politically conservative imprint, Liberty
Hill. The company hopes authors will
benefit from parent company Salem
Communications’ conservative media
outlets. Liberty Hill books also will be
reviewed for possible traditional publishing contracts with Salem’s traditional publishing arm, Regnery.

Market Updates
Books
• B&H Kids acquired 90 children’s

titles from Standard Publishing. Included are books from bestselling authors Sally Lloyd Jones, Mary Manz
Simon, Dandi Daley Mackall, Andy
Holmes, and Susan Lingo. “Standard
Publishing’s core strengths are in providing curriculum, adult Bible study,
and special programming resources for
the church,” said CEO and president
Peter Esposito. “We are glad to have
found a home for these books where
their ministry value can be continued.”
A statement by B&H Kids said they
“continue to seek opportunities to expand their product offering for
preschoolers and their teachers and
parents.”
“We’re excited about this acquisition and what it will bring to B&H
Kids,” said Selma Wilson, president of
B&H Publishing Group. “Since we entered the kids category in 2012, we
have seen strong growth as we built
both our product line and the B&H
Kids editorial and marketing team....
This acquisition strengthens our mission.” Page 67.
• Bethany House announced the promotion of four editorial team members:
Andy McGuire from nonfiction acquisitions editor to senior acquisitions
editor for nonfiction publications,
David Long from acquisitions editor
for fiction to executive editor in fiction
acquisitions, Charlene Patterson from
a fiction acquisitions editor to senior
editor, and Raela Schoenherr from editorial associate for fiction to fiction
acquisitions editor. Page 68.
• InterVarsity Press hired Helen Lee
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Periodicals
• Chicken Soup book editors are soliciting story and poem submissions for
the following compilations:
Stories about the Christmas Season:
“We are now collecting stories for our
Christmas 2015 book. Share your special stories about the holiday season—
including Chanukah and Kwanzaa—
from inspirational and joyous, to
heartwarming and humorous. Remember all of the stories in our Christmas books are ‘Santa Safe’—we don’t
want to spoil the magic for children.”
Deadline is January 31.
Make Your Own Luck: “How did you
take advantage of chance events? How
did you make the most of what life has
to offer? How did your positive outlook change the direction of your life?
We also would love to publish amazing stories of serendipity.” Deadline is
March 31.
12
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Think Possible: “Almost anything is
possible if you think you can. You can
dream big, overcome challenges, and
turn adversity into opportunity. You
can change your outlook and listen to
your heart and move forward into the
life you want. How did you ‘think possible,’ and how did it change your
life?” Deadline is March 31. Page 191.
• Vista is no longer accepting article
submissions. According to editor
James Watkins, “As we begin a new
curriculum cycle, we will draw from a
wealth of contents we already own
while integrating some new features.
Unfortunately, this means we will not
be soliciting new writing for this particular publication.” Page 213.

mounthermon.org/event/361.
• March 27–31: Mount Hermon Christian Writers Conference, Mount Hermon, Calif. Contact: Rachel A. Williams, P.O. Box 413, Mount Hermon,
CA 95041; 888-642-2677; Rachel.
williams@mounthermon.org; www.
mounthermon.org/event/361. Editors
and agents on faculty. Attendance: 400.
• April 10–11: American Christian
Writers Mentoring Retreat, Dallas,
Texas. Contact: Reg Forder, P.O. Box
110390, Nashville, TN 37222; 800-21WRITE; acwriters@aol.com; www.
acwriters.com.
• April 10–11: Faith & Culture Writers
Conference, Portland, Ore. Contact:
Cornelia Seigneur, Cornelia@cornelia
seigneur.com; faithandculturewriters.
com.

Writers Conferences
• March 25–27: Mount Hermon HeadStart Mentoring Clinic, Mount Hermon, Calif. Contact: Rachel A. Williams, P.O. Box 413, Mount Hermon,
CA 95041; 888-642-2677; Rachel.
williams@mounthermon.org; www.

Miscellaneous
• The New York Times Book Review is
adding 12 new monthly bestsellers lists
in print and online. New categories
continued on page 18

CHRISTIAN WRITERS’ INSTITUTE
MANUSCRIPT CRITIQUE SERVICE
CWI has more than 60 years of experience in training people how to write
and get published. Each manuscript is
edited for grammar, spelling, style,
punctuation, continuity, transitions,
format, logic, word choice, pace, and
readership vocabulary range. Appropriate markets will be suggested.

Double space your manuscript, and
include an SASE with enough postage
for its return.
Send to:
CWI Critique Service
PO Box 110390
Nashville, TN 37222-0390

Rates
Article & Short Story
Poetry
Book Proposal
Book Chapters

SUBMISSION SLIP

as associate editor for IVP Books and
IVP Praxis. Page 84.
• HarperCollins Christian Publishing
hired John Kramp as senior vice president of the Bible group. He will oversee Bible publishing and study resources for Nelson and Zondervan.
HarperCollins also hired Kathy
Armistead as associate publisher of
study resources. Pages 92 and 104.
• Pelican Book Group launched the
Pure Amore fiction imprint. According
to a report in Christian Retailing, it will
be the first romance imprint to promote abstinence before marriage.
“As a Christian publisher that publishes romance—promotes lasting love
between a man and a woman—I felt
we could definitely do something to
promote chastity,” said editor-in-chief
Nicola Martinez. She hopes the imprint
will resonate with values of readers
outside the Christian community. “Offering wholesome, realistic fiction that
upholds Christian principles but isn’t
didactic is what we strive for.”
Pelican also launched the “Sisters in
Spirit” series, similar in tone to the Pure
Amore books but shorter. Page 96.
• Wesleyan Publishing House hired
veteran writer, editor, and speaker
James N. Watkins as associate acquisitions editor. Page 102.
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$350 for 100 pages or less, $3.50 each additional page

Type of manuscript ______________________________________________________
Title ___________________________________________________________________
Name _________________________________________________________________
Address _______________________________________________________________
City/state/zip ____________________________________________________________
Phone ___________________ E-mail _______________________________________
Enclosed payment of $_________  Check  Visa/MC  Discover
Credit card #___________________________________________ exp. date_______
Signature ______________________________________________________________

WRITE MARKETING

by Cheri Cowell

A 12-month Media Plan

A

friend called the other day to
glean ideas for marketing tips,
as her new book was soon to
release. I wasn’t certain I had anything
to offer that she didn’t already know,
but one tip she found helpful.
When you listen to a TV news program or a radio interview and wonder
how that author landed that interview,
this is probably how he or she did it.

Find Media Tie-ins
When my first book was set to release,
I gathered a list of various media outlets from print to radio and TV. Then I
reread my book. Yes, I reread it with
the idea of looking for media tie-ins.
Media tie-ins are links from the book
to topics the media are looking for experts to speak on.
There are two types of tie-ins, and
they work if you have a novel or nonfiction book. The first is evergreen topics, which are linked to the monthly calendar. Similar to evergreen topics for
magazine articles, look at the calendar
and typical topics radio, TV, and print
media cover during that time.
For example, my book Direction lent
itself well to goal-setting for the new
year, but I stretched my brain matter
when I linked the media need for experts on the National Day of Prayer to
my chapter on discerning God’s voice.
The second type of media tie-ins relates to events that aren’t on anyone’s
calendar but we know will occur at
some point in the year. For instance, I
know someone will make a poor choice
that will make headline news, and my
chapter on cause and effect provides
great talking points for dialogue on this
issue. I also know a tragedy in which
the suffering cannot be explained will
make headline news, and my chapter

on God’s will and suffering has answers.
In this same category is another type
of topic that many writers are finding
helpful for getting media interviews:
the celebrity cause. A celebrity cause
is a tie-in to your book for a cause that
you could champion.
For instance, a novelist-friend
learned so much about the need for salt
and light in the world of exotic dancers when she was doing research for a
character in her book that she became
an expert on this social issue. In her
interviews, she brought a lot of information to Christian audiences who
might never know the need for their
prayers in this dark place.

Create Press Releases
By the time you finish rereading your
book, you should have no problem filling a 12-month calendar with media
topics. Now you are ready to create
press releases for each topic. Some will
have blanks where you will fill in the
details, tying in the current event to
your topic at the last minute; but evergreen topics should be easy to complete now.
Press releases require a specific format. These websites offer tips and stepby-step guidelines for writing a release
that will get read: ireach.prnewswire.
com/tips.aspx and www.wikihow.
com/Format-a-Press-Release-for-theAssociated-Press.

Use Google Alerts
Once you’ve listed your media tie-ins

and written press releases for them, use
Google Alerts to alert you when your
tie-in topic hits the media. Go to
www.google.com/alerts to enter the
phrase or topic, so when it comes up
in a search you will be alerted by email.
Then, when you receive an alert,
you will be ready to send a press release immediately and land interviews.

Avoid the Biggest Mistake
My friend was able to land several interviews using these tips, and I know
you will too. Perhaps the greatest benefit of these tips is guarding against the
biggest mistake new book authors
make in an interview: thinking the interview is about their book.
When you provide great and timely
information, your interviewer will be
grateful and want the audience to
know how to get more information
from you. That is when you can mention your book.
This action is a surefire guarantee
for endearing an interview host to you
and garnering an invitation to return
again and again, turning that 12-month
plan into a multiyear plan.
________________________________________________________
Cheri Cowell is the author of four books,
including Living the Story: Reaching
Outside the Church Walls and Life
Principles from the New Testament
Parables and Word Pictures. She has
also published more than 1,000 articles and
is a monthly blogger for Christian
Author’s Network. Visit her website at
www.CheriCowell.com and her publishing
company at www.EABooksOnline.com.
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Your Title Here
Nothing is quite as exciting
as seeing your work in print.
When you’re ready, we’re
ready to help.

ACW PRESS
WHERE YOUR WORDS
CAN COME TO

LIFE!

Are You Ready
to See Your Work
in Print?
It seems like nothing is simple in this day and age. You have a
message or a story for the world, but getting it out is not easy.
ACW Press wants to help.
ACW Press is a company dedicated to the work of Jesus
through the printed word. We provide you the services you
need: editing, page design, typesetting, cover design, quality
printing and more, to bring your book to life.

Please visit our web site at www.acwpress.com
to request your free publishing estimate or call
us toll free at 800-931-2665.

ACW PRESS–Where Your
Words Can Come to Life!
Jim Watkins, editorial advisor
jim@jameswatkins.com
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WRITING GPS

by Joyce K. Ellis

Are You Appositive?

W

hat if your blood type determined your personality and
destiny? For instance, if you
were an A-positive person, would that
make you an “A” optimist? Would you
likely get an A+ on every test? Or if you
were B negative, would you be negative about everything your entire life,
a gloomy Eeyore sort?
And, if you were type O negative,
one of the most common blood types,
would that doom you to a life of melancholy invisibility—an absolute zero
with pessimistic tendencies?
What does all this have to do with
grammar? Not much except that I love
word play. And this column will explore appositives, a topic that could
positively (or negatively) confuse some
writers.
Besides, in the opening paragraph,
I managed to sneak in some examples
of appositives. Can you spot them?

Identification
The dictionary on my laptop defines
appositives this way: “of, relating to, or
standing in grammatical apposition.”
What? Now I have to look up apposition: “a grammatical construction in
which two usually adjacent nouns having the same referent stand in the same
syntactical relation to the rest of a sentence.” Um … seriously? Now I have
to look up referent—what something
refers to—and syntactical: related to the
way words are put together.
I find more help in the biology definition: “the [depositing] of successive
layers upon those already present (as
in cell walls).” OK, that I can visualize.
Appositives (usually nouns or noun
phrases) add layers of meaning in the
same place.
For instance, in the introduction

above, I added a layer to the words
type O negative by saying it’s one of the
rarest blood types. So “one the most
common blood types” is an appositive
phrase. Likewise, to the phrase negative about everything your entire life, I
added the appositive, a gloomy Eeyore
sort. That’s a layer of sight and sound
for Winnie-the-Pooh lovers. We can
see that forlorn donkey’s head hung
low and hear his depressed voice.
Appositives and what they refer to
can be used interchangeably.

Proper Usage
Using appositives properly and wisely
accomplishes four tasks:
1. Appositives provide additional
information. I could say this: Donna’s
mentor encouraged her. But if I know
who her mentor is, I can layer that information: Donna’s mentor, Carly, encouraged her.
2. Appositives keep related information together. By identifying Carly
after the word mentor, I make the relationship clear. Appositives often appear in the middle of a sentence with
commas surrounding them. But they
can also appear at the beginning or end
of a sentence.
For illustration purposes, consider
“Snoopy’s alter ego” the appositive:
• Joe Cool, Snoopy’s alter ego, sported
his trademark sunglasses.
• Snoopy’s alter ego, Joe Cool, sported
his trademark sunglasses.
• When we saw the trademark sunglasses, we immediately recognized
Joe Cool, Snoopy’s alter ego.

3. Appositives help combine sentences. For instance, three sentences:
Fiona named her goat Jack-in-the-Box because he was spunky. Fiona’s goat won
several ribbons at the fair. Fiona had been
raising that goat for three years. One sentence: After three years of raising her
spunky goat, Jack-in-the-Box, Fiona won
several ribbons at the fair.
4. Appositives cut unnecessary
words. If you’re like me and often have
to cut ruthlessly to stay under your
assigned word count, remember that
appositives are our friends. Notice the
way the examples above streamlined
potentially cumbersome writing.

Punctuation Notes
Appositives may be punctuated in a
variety of ways.

Commas
My brother-in-law often jokingly introduced my sister as his first wife,
Jeanne, though she was his current and
only wife. In print we use commas to
indicate that kind of exclusivity.
Exclusive: Joyce’s husband, Steve, supports his writing-addicted wife. If I were
to omit the commas, I would make
myself a polygamist. But because Steve
is my one and only husband, I surround him with commas in that sentence to indicate that relationship.
Not exclusive: Joyce’s book The 500
Hats of a Modern-Day Woman helps
women balance their many roles. Because
I have published more than one book,
I don’t fence in the title of this book
with commas. Grammatically, the lack
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of commas indicates this isn’t my one
and only book.
Now, what if I’m writing about
Henry VIII, who had a wife named
Anne Boleyn? That scoundrel of a king
actually had six wives: three
Catherines, two Annes, and a Jane. So
I could write this: Henry VIII’s wife Anne
Boleyn literally lost her head over her husband, the King of England.
No commas around Anne Boleyn
because she was not his one and only
wife. But we do need a comma between husband and the King of England
because those are two “layers” of the
same person. I could have written …
lost her head over her husband, who was
the King of England. But making the King
of England an appositive cuts two
words.

Dashes
Used sparingly, dashes can replace
commas to draw attention to the appositive or to clarify a sentence already containing several commas: Because of her three aptly named children,
actually her stepchildren—Scout, Moose,
and Hoppi—Mindy always felt exhausted.
Italics versus quotation marks in
titles
Remember this basic distinction: We
use italics for titles of works, such as
books, magazines, TV shows, movies,
musicals, art (e.g., Rodin’s sculpture
The Thinker), and ships.
In contrast, we use quotation marks
around titles of chapters, articles, short
stories, TV episodes, and songs.
Think of it this way: italics for the
larger production and quotation marks
for works within the work. Note the appositives here: Cassie wrote the article,
“Where Does a Novelist Go to Resign?,
for Footloose Writers magazine. My favorite episode of The Dick Van Dyke
Show, a 60s sitcom, was “That’s My
Boy??” [sic].
Capitalization in position titles
In general, when the position title
comes as an appositive before the
person’s name, we capitalize it and
don’t use a comma: Chairman of the
Board Howard Doofus deserves his coworkers’ moniker, chairman of the bored.
16
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Senior Pastor Daniel Gladsum gave the
invocation.
When such a title, as an appositive,
comes after the person’s name, we do
not capitalize it but use commas:
Howard Doofus, chairman of the board,
deserves …. Daniel Gladsum, senior pastor of Sinners Anonymous Church, gave
the invocation.

Caution
Avoid littering your manuscript with
appositives unnecessarily. As with
many writing tools, too many appositives can become tiresome and distracting. Use them when helpful, but don’t
overuse them.
By now, are you “A positive” you
have a handle on appositives? They

can be positively handy tools for writers who want to carefully “craft” their
writing instead of submitting the first
things that come into their heads—
leaving negative impressions on editors.
______________________________________________________________
Joyce K. Ellis, award-winning author of
more than a dozen books and hundreds of
magazine articles, has a B.A. in English
with a writing concentration. A former
magazine editor and currently editorial
assistant for Prayer Connect magazine,
Joyce also edits books for publishers and
individuals. She teaches at writers conferences and speaks for women’s events.
To purchase back copies of Joyce’s columns, contact her through her website,
www.joycekellis.com.

Appositive Quiz

I

n sentences 1–2 below, identify the appositive. In 3–4, combine the sentences to create a well-placed appositive and cut unnecessary words. In
5–6, correct any punctuation mistakes. See the answers on page 18.
1. The Bible, a library of 66 volumes, is still the bestselling book of all
time.
2. Ebenezer and Florence sailed their yacht, Eb & Flo, from Florida to
Maine.
3. Ted had an annoying habit. He cracked his knuckles loudly in public. It
made Delia cringe.
4. We appreciate the teaching of Ronald Godlyman, who is pastor of
Hopeville Church. He delves deep.
5. My favorite song from Lerner and Lowe’s musical “My Fair Lady” is On
the Street Where You Live.
6. Henry VIII’s wife Jane Seymour is not the woman who starred in TV’s
Dr. Quinn, Medicine Woman.
—Joyce K. Ellis

If you stuff yourself full of poems, essays, plays, stories, novels, films, comic strips,
magazines, music, you automatically explode every morning like Old Faithful. I
have never had a dry spell in my life, mainly because I feed myself well, to the point
of bursting. I wake early and hear my morning voices leaping around in my head
like jumping beans. I get out of bed to trap them before they escape.
—Ray Bradbury

SPEAKING

by Kathy Carlton Willis

Help! I Don’t Know
What to Wear

Y

ou get invited to speak at an
event, and you’re uncertain
what to wear. So many questions run through your mind: Should I
wear my go-to outfit or buy something
new? What will everyone else be wearing?
Will I have a fashion faux pas or wardrobe malfunction?
Here are some guidelines for dressing appropriately and keeping attention off your clothes and on the message you’re delivering.

General Guidelines
I have found it’s best for women to
wear a two-piece outfit, preferably
with a jacket on top, because over-theear and lapel mics have control packs
that usually clip to a waistband. Nothing worse than wearing a dress and
then finding out you need to clip that
pack to something! Obviously, men
don’t have this problem.
I prefer wearing slacks with a cami
and jacket for several reasons: modesty,
comfort, style for my body type. But I
also respect the wishes of churches that
prefer women in dresses or skirts and
wear a jacket and skirt to their events,
rather than a pantsuit.
I usually ask the event planner what
the attendees are wearing and dress
one step up without acting like I’m
putting myself on a pedestal. If it’s a
cozy girlfriends-in-jeans type gathering, I’ll still wear a snazzier top, just
for fun. Men, ask if the event is business casual or suit-and-tie.
Also think about your venue. One
time I thought I’d do the one-step-up
rule. The gals were in casual pants, so I

wore dressy pantsuits. But the location
was a working ranch, and my heels
were not appropriate for walking
across fields laced with … well, use
your imagination. I looked like I was
walking through a land mine.

Rules to Follow
In addition to these general guidelines,
I offer eight rules to further help you
choose your wardrobe:
1. Wear something that makes you
feel comfortable, so you put your audience at ease. Nothing worse than
watching speakers tug at their apparel
or scratching itches.
2. Wear something that makes you
feel special, so you will be in a fullenergy frame of mind, jazzed and
ready to deliver.
3. Wear something that makes you
feel like you are the authority on the
subject, so your posture reflects your
preparation and experience. This helps
authenticate your message.
4. Wear something that reflects your
brand. Often I wear an aqua or teal
accent because that’s the color of my
logo. When I distribute my literature,
that logo is burned into their memory.
It’s also considered a neutral color because it works with both genders and
fits with most people’s colorings and
personalities.
5. Wear something that is modest
for the setting. If the stage is elevated,

shorter dresses and skirts might reveal
more than is appropriate. Another
modesty tip is to wear tights or leggings with skirts or dresses.
6. Wear something layered. This
look works for almost every body type
and also prepares you for a room that
is too cold or hot. A blazer or cardigan
works well. Another layering option,
if temperature isn’t an issue, is a classic or sporty vest.
7. Wear something with which your
audience will identify and relate.
8. Wear something that fits the culture of your audience. Some parts of
the country dress differently than other
parts. Different ages define “dressy” a
variety of ways. Do your homework,
and ask ahead of time.

Questions to Consider
As you’re choosing clothes, ask yourself:
• Will you play it safe or display your
individuality? Some speakers prefer to
express their personality and brand
with flamboyant colors, animal prints,
Western wear, or other eye-opening
apparel. Others prefer to play it safe
with business attire.
• Do you have a feature of your body
you want to play down? Or one you
want to accentuate to draw eyes away
from what you might consider a flaw?
• How do you like to accessorize? Do
you wear one big statement piece of
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jewelry and a few understated items,
or do you like to wear half your jewelry box at once? Is your go-to accessory a favorite scarf or tie?
• Will you be trendy or classic? Are
you drawn to a new fad and want to
try it out? The style rule is to wear only
one cutting-edge fashion statement at
a time. You don’t want your clothes to
scream before you even open your
mouth to speak!

Other Hints
Here are a few more tips for dressing
for success:
• If you need a place to hang your battery pack or mic clip, try the namebadge cord. Sometimes I take my own
lanyard, so I’m prepared.
• You were chosen to be the speaker
of this event for a reason. The planner
wants you. So in selecting your wardrobe, be true to you. The worst thing
you can do is wear something that ends
up making you feel like a phony. Doing so can stifle your connection with
the audience and suffocate your message.
• I know some speakers try to wear
something to fit every personality type,
so each personality will be drawn to
her in some way. That might work for
you; but, to be honest, I find all it manages to do is dilute your style by trying to make you something you’re not.
Sure, experiment with styling outside
your comfort zone; but, ultimately, be
sure to pick what fits you.
• If you want to look more approachable—the friend, rather than the expert—you might want to wear dark
trouser jeans along with something
jazzy to dress up the denim. And don’t
forget how different footwear can
change an outfit.
• Consider wearing a color that coordinates with the event’s decorating
theme. You will blend with the décor,
and photos will look sharp too.
• Know your own tendency to be too
hot or too cold, and plan ahead for the
possibility of the meeting room being
stuffy or overcooled.
And, finally, don’t forget that the dilemma about what to wear needs to
start from the inside out. If your inner
18
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person is dressed in God-ness, the outside will reflect the message He has
called you to project. It’s not merely a
matter of fashion, but a matter of your
attire being one more way you’re living out your faith.
______________________________________
Kathy Carlton Willis serves as publicist,
author, and coach at KCW Communications. Visit her website at www.kathy
carltonwillis.com. Look for her new book,
Speaker to Speaker: The Essential
Speaker’s Companion, coming soon.

Write Markets
continued from page 12
include religion, spirituality and faith,
travel, humor, family, relationships,
animals, and celebrities.
___________________________________________________________
Jerry B. Jenkins is a New York Times
bestselling author of more than 180 books,
including the Left Behind series. His latest novel is I, Saul. The sequel, I, Paul, is
scheduled to release this year.

Appositive Quiz
Answers
from page 16
1. a library of 66 volumes
2. Eb & Flo
3. Ted’s annoying habit, cracking his knuckles loudly in public,
made Delia cringe.
4. We appreciate the deep biblical teaching of Ronald
Godlyman, pastor of Hopeville
Church.
5. Correct with no commas
(they wrote many), but italicize
My Fair Lady and put “On the
Street Where You Live” in quotation marks, as illustrated here.
6. Correct.

Write a No
vel
Nov
continued from page 20
instructor about using the snowflake
method to construct a novel.
Throughout Goldilocks’ adventure,
Ingermanson covers setting, plot, characters, and the need for research
The 10 steps of the snowflake
method are the focal point of the plot.
While Goldilocks engages with characters, readers discover the value of
this unique system. In the story within
a story, Goldilocks is pushed to develop a more in-depth plot, more engaging characters, and a believable setting for her novel. When the murder
occurs at the conference, she uses the
the snowflake method to discover
whodunit. So fun.
The last part of the book lays out
how Ingermanson used the snowflake
method to create his Goldilocks story.
He explains how he created each of the
nine steps leading up to the writing of
the novel, which is the 10th step.
His creative and humorous approach makes the points stick, adding
clarity and insight for writers who are
struggling with their novels. This book
is great for those who find themselves
neither pantsters nor plotters. The
snowflake method is effective whether
you follow all 10 steps exactly or use
the portions that fit your writing style.
The use of fairy-tale characters to
explain the method is clever. Having
them debate over the questions many
writers have about the method and
writing a novel in general makes the
information more interesting. Each
character represents an odd array of
stereotypical, wannabe writers desperate to get their books published.
This book is a must-have for your
writing library if you are working on a
novel or hope to write one someday.
_____________________________________
Cindy Huff has been published in a variety of magazines, including Standard,
Bread for Children, Today’s Christian,
Splickety, Christian Communicator,
and West Suburban Dog. She is a columnist for Aurora Beacon-News and
Examiner.com. Visit her blog at www.
jubileewriter.wordpress.com.

HEART OF A COMMUNICATOR

by Carol Goodman Heizer

The Thunderstorm

A

s a modern-day writer, I am
spoiled with my computer
tower, a keyboard that produces words as fast as I can think, and
a monitor that permits me to see my
work in living color. I have software
that provides everything from spellcheck to word count to Word Art.
As much as I enjoy these modern
conveniences that make my work
easier, I wondered what it was like for
writers in previous generations who
had no such luxuries. Could I somehow
go back in time and live their experiences? Could I feel their emotions and
work through their thought processes?
I recently had the opportunity to answer those questions.

Candles and Kerosene
A thunderstorm took out my electricity for several hours. Rather than wasting my time on menial chores, I continued working on my writing project
the old-fashioned way. I found candles
and a kerosene lamp and set them
around my desk to provide light.
It was not the bright electric light to
which I was accustomed, and I soon
found myself suffering from eye strain.
But the candles and lamp did the job
and added ambiance in the room. I
knew this was going to be a learning
experience I would enjoy. I could have
done without the smell of kerosene, but
a writer must do what a writer must
do to complete the project at hand.

Pen and Paper
I then gathered one of my favorite pens
and a pad of paper. As the ink flowed
from the pen, I had almost forgotten
how it felt to write with my hand holding a writing utensil. Yes, that handwriting looked vaguely familiar and
somewhat welcoming.
I tried to imagine the slow and arduous task of dipping a quill pen into
an ink bottle every few words and how
that action must have played havoc
with the writers’ thought process.

Words and Speed
As I began manually writing my
thoughts, I experienced an epiphany.
Since my hand moved only so rapidly,
my thought process relaxed and
slowed to accommodate my writing
speed—or lack thereof. I appreciated
each word in the sentences and paragraphs more fully.
This process caused me to think
more slowly, giving greater value to
each word. It was almost as if I were
“birthing” each sentence and paragraph. Doing so felt more creative,
compared to the faster speed with
which I type. I discovered something
special in seeing my creative thoughts
converted into penmanship.

Insight and Commitment
Looking back over my handwritten
thoughts, scratch-outs and arrows re-
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minded me of the time I was privileged
to see a copy of F. Scott Fitzgerald’s
first page of The Great Gatsby. He, too,
had scratch-outs, an occasional misspelled word, and arrows to indicate
additional information originally forgotten. How long had it taken him to
write that first page?
The thunderstorm taught me a lesson. While I enjoy my modern writing
helps, I occasionally turn off the electricity, light a few candles, grab pen
and paper, and settle in to write in the
same manner as writers did years ago.
I remember them with a renewed sense
of appreciation for their dedication and
commitment to their art—the art of
words.
______________________________________
Carol Goodman Heizer’s books include
Losing Your Child—Finding Your
Way: Learning To Live After the Death
of a Child, Snapshots of Life from a
Writer’s View, and Seasons of a
Woman’s Life.

ACW
Email Loop

J

oin other Christian Communicator subscribers
and American Christian Writers’ chapter members in an
email group to discuss writing, getting published, a topic
of the week, and market highlights.
Sign up at groups.yahoo.
com/group/ACWriters.
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BOOK REVIEWS

reviewed by Ryan S. O’Malley and Cindy Huff

The ABC List of Feature Ideas
by Michael Ray Smith
lishing of the Carolinas, 105 pages
Publishing
Lighthouse Pub
PB
PB,, $9.95; Kindle, $3.00

W

ith an easy-to-read style,
Smith attempts to provide
developing writers with a
one-stop reference book on how to
identify key feature-story ideas. He
also gives basic tips on mastering research, journalistic ethics, and advice
on how to narrow a topic to a publishable word count.
For ease of navigation, the book is
arranged in a user-friendly way. It is
divided into three long chapters with
subunits within each. All the sections
are laid out in the table of contents, al-

lowing users to navigate through parts
of the book with ease and efficiency.
The first chapter lays out basic journalistic principles and ethical rules and
guidelines, based heavily on the Society of Professional Journalism’s Code
of Ethics. The second chapter talks
about SHOP, an acronym that stands
for Selection, History, Observation,
and Perspective. This chapter gives
writers a process by which to prepare
an article.
The third chapter lists broad story
categories, from A to Z, that can be

narrowed into innumerable angles for
features, interviews, columns, and reviews.
Overall, this book is well thought
out and arranged with care. Users can
accept the advice with a high level of
confidence since Smith has had years
of journalistic and teaching experience.
The information he provides is relevant
to various fields of writing outside of
his focus on journalism, thereby providing readers with a range of concepts
that can be applied to topic selections
in any writing genre.
_________________________________
Ryan S. O’Malley has written for WBCL
radio, Christian Communicator, The
Aboite Independent, and Church Libraries.

How to Write a Novel
Using the Snowflake Method
by Randy Ingermanson
CreateSpace, 234 pages
PB
PB,, $9.99; Kindle, $3.99

I

n this zany, delightful, informative
read, novelist Ingermanson answered several questions I had af-
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ter taking a writers course that included a section on his snowflake
method.

The first portion of the book is the
story of wannabe novelist Goldilocks
attending a writers conference. She
meets a cast of characters: the three
bears (naturally), the big bad wolf,
Mother Hubbard, and a few pigs. A
murder takes place during the conference, and Goldilocks solves the
crime—all while learning from her
continued on page 18

CLASSIFIEDS
CLASSIFIED RATES: $20 for 50 words or less, 40¢ each additional word. Deadline: three months prior to cover date. Send ad via email to RegAForder@aol.com and printed copy and payment to Christian Communicator, P.O. Box 110390, Nashville, TN 37222-0390.

BOOKS/BOOKLETS
GOOD WRITERS ARE READERS. To
learn to write well, writers should read
writing books. For a list of available writing books, call 800-21-WRITE; or write
ACW, P.O. Box 110390, Nashville, TN
37222-0390.
CONFERENCE
MID-SOUTH CHRISTIAN WRITERS
CONFERENCE: Saturday, March 7,
2015 at Collierville First Baptist Church,
Collierville, TN. Keynote Speaker: Vonda
Skelton. Choice of 9 workshops. Contact:
April Carpenter, Conference Director, at
901-378-0504 or midsouthchristianwriters
@gmail.com. Website: www.Midsouth
ChristianWriters.com.
COURSES
CORRESPONDENCE SCHOOL FOR
WRITERS. ACW offers instruction by
tape with exams. A three-year, 36-lesson
course is available; but you may purchase
any portion. For details and complete lesson list, call 800-21-WRITE; or write
ACW, P.O. Box 110390, Nashville, TN
37222-0390.
_____________________________________
BECOME A PUBLISHED SONGWRITER. Special four-lesson course by
two successful songwriters for only $29.
Includes four cassette tapes and 50 examination questions. Call 800-21-WRITE; or
write ACW, P.O. Box 110390, Nashville,
TN 37222.
MANUSCRIPT HELP
CWI MANUSCRIPT CRITIQUE
SERVICE. Let an experienced editor edit
your manuscript for style, grammar, spelling, punctuation, continuity, transitions,
format, logic, word choice, pace, and read-

ership vocabulary through this 55-year-old
institution. Phone 800-21-WRITE for
price list, submission form.
_________________________________
CHRISTIANMANUSCRIPTSUBMIS
SIONS.COM. Connecting writers and
publishers.
___________________________________________________
AWARD-WINNING EDITING. Have
your nonfiction manuscript or book proposal edited by a professional editor of
30-plus years experience, who has won
four editing and two book awards for his
work. James N. Watkins’ clients include
Group Publishing, Wesleyan Publishing
House and ACW Press. He has ghostwritten for Moody Press and has had 15 of
his own books published by HarperCollins, Tyndale House, Zondervan and
others. Righteous work at reasonable
prices. www.jameswatkins.com/editor.
htm or jim@jameswatkins.com.
_____________________________________________
NEED A CRITIQUE PARTNER? I’m
available to edit your manuscript at all
levels: rough draft, line-by-line and polish. If you want your manuscript for marketable publication—or if you’re writing
your personal life-story—let’s talk. I’m a
freelance writer in California. Bio/references available. Gloria Graham,
760.564.4195.

BOOK EDITOR AVAILABLE TO
EDIT BOOK MANUSCRIPTS. Christian spiritual growth books for adults are
my specialty, along with marketing and
publicity strategies for Christian authors.
Over 48 assignments completed. Call,
write, or email me for more information:
Kathie Scriven, 240-542-4602; 22 Ridge
Rd. #220, Greenbelt MD 20770; kathie.
scriven@yahoo.com.
SERVICES
GET AFFORDABLE HELP starting &
growing your writing business! Sign up
for Moving Ahead Weekly Ezine FREE
at: www.movingaheadcommunications.
com. Contact Diana Barnum, president of
American Christian Writers Moving
Ahead (Chapter 3093), 3288 Darby Glen
Blvd., Hilliard, Ohio 43026. Call 614529-9459, or email diana@ohiohelp.net.
____________________________________________
AWARD-WINNING SCREENWRITER will turn your treatment or book into
a screenplay for reasonable rates. Contact
Claire at claire@clairehutchinson.net or
812-390-7907.

Form an

American Christian Writers Chapter
in your area (minimum 5 people)
NO CHARGE, NO OBLIGATION

Benefits include subscription discounts to Christian
Communicator; discounts on more than 2,000 CDs & books;
discounts to ACW mentoring weekends
FREE INFORMATION
800-21-WRITE
ACW Chapters
P.O. Box 110390, Nashville, TN 37222
www.acwriters.com

AMERICAN CHRISTIAN WRITERS
Christian Communicator

PRESORTED
STANDARD
U.S. Postage
PAID
Nashville TN
Permit #3178

P.O. Box 110390
Nashville, TN 37222-0390
Change Service Requested

Note date of your last issue
on the mailing label. Don’t
miss a single issue; renew
your subscription today.

You’ll find life-changing

ACW Mentoring Retreats

all through the year, all across the country!
A limited number of scholarships may be available.
MARCH 27-28

APRIL 10-11

Nashville, Tenn.

Dallas, Texas

Jim Watkins
ACW PRESS, WESLEYAN PUBLISHING HOUSE

Dr. Dennis E. Hensley / WRITING PROFESSOR
Lin Johnson

Lin Johnson

CHRISTIAN COMMUNICATOR

CHRISTIAN COMMUNICATOR

Jim Watkins
ACW PRESS, WESLEYAN PUBLISHING HOUSE

JUNE 12-13

JULY 10-11

Grand Rapids, Mich.

Atlanta, Ga.

Jim Watkins

Lin Johnson

WESLEYAN PUBLISHING HOUSE
ACW PRESS

CHRISTIAN COMMUNICATOR

Jim Watkins
WESLEYAN PUBLISHING HOUSE
ACW PRESS

Looking Ahead
August 7-8—Minneapolis, Minn.
September 11-12—Phoenix, Ariz.

November 20-21—Orlando, Fla.
April 1-2, 2016—Nashville, Tenn.

For a brochure, call 800-21-WRITE or email acwriters@aol.com. y www.ACWriters.com

